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What Drives California’s Plug-in Electric Vehicle Owners?
Clean Vehicle Rebate Project – May 2013
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California’s Plug-in 
Electric Vehicles (PEVs)
As of March 2013, Californians owned 
or leased more than 30,000 PEVs, or 
approximately one out of every three PEVs 
in the nation. The CVRP issued rebate 
checks to more than 20,000 of these 
California vehicle drivers, including 10,750 
rebates for battery electric vehicles (BEVs) 
and 10,250 rebates for plug-in hybrid 
electric vehicles (PHEVs). Second round 
survey respondents were exclusively BEV 
drivers; subsequent survey rounds will 
include BEV and PHEV drivers.  
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Source: Survey conducted October 2012 by the California Center for Sustainable Energy  
www.energycenter.org
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