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e-miles

җ мнл$2,000

җ пл$1,700

җ нл$1,100

< 20 $500

EV Incentive Programs: Rebate Amounts

All-Battery 
EVs

Plug-in Hybrid 
EVs

Zero-Emission
Motorcycles

Fuel-Cell 
EVs

$2,500

$2,500 (i3 REx)

$1,500

$900

$5,000 $3,000

a{wt Җ Ϸслƪ 
only; dealer 
assignment; 
$300 dealer 

incentive

$2,500

җмл ƪ²Ƙ$2,500

<10kWh $1,500

$750

$2,500

a{wt җ Ϸслƪ Ґ 
$1,000 max.

MSRP > $60k = 
$500 max.; 

point-of-sale

e-ƳƛƭŜǎ җ нл ƻƴƭȅΤ
Consumer income 
cap and increased 

rebates

> 18 kWh $3,000

җ мл ƪ²Ƙ$1,500

> 0 kWh $750

> 25 kWh $3,000

җ нл ƪ²Ƙ$1,500

> 0 kWh $750
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How can consumer research help us grow 
markets for electric vehicles?
1. άAdding fuel to the fireέΥ ǳƴŘŜǊǎǘŀƴŘ ŜȄƛǎǘƛƴƎΣ ƎŜƴŜǊŀƭƭȅ 

enthusiastic adopters to target similar consumers
ïSegment: all-battery vs. plug-in hybrid EVs
ïCharacteristics, motivations, and trends
ï²Ƙƻ ƛǎ άǇǊŜ-ŀŘŀǇǘŜŘέ ǘƻ ŀŘƻǇǘΚ  (e.g., Williams and Kurani2006)

2. άTough nuts to crackέΥ ǳƴŘŜǊǎǘŀƴŘ ŀƴŘ ōǊŜŀƪ Řƻǿƴ 
barriers faced by consumers targeted based on policy 
priorities
ïMulti-unit dwellers
ïDisadvantaged Communities
ïLow-to-moderate income consumers

3. άExpand market frontiersέΥ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ƳŀǊƎƛƴǎ ƻŦ ǘƘŜ 
market to target consumers who can be induced to join
ï!ŘƻǇǘŜǊǎ Ƴƻǎǘ ƛƴŦƭǳŜƴŎŜŘ ōȅ ƛƴŎŜƴǘƛǾŜǎ όάǊŜōŀǘŜ ŜǎǎŜƴǘƛŀƭǎέύ
ï!ŘƻǇǘŜǊǎ ǿƛǘƘ ƭƻǿ ƛƴƛǘƛŀƭ ƛƴǘŜǊŜǎǘ ƛƴ 9±ǎ όάŎƻƴǾŜǊǘǎέύ
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Weighted EV Consumer Survey   
(CVRP vehicles acquired Sep 2012 thru May 2015)

https://cleanvehiclerebate.org/eng/program-reports

https://cleanvehiclerebate.org/eng/program-reports
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Adding Fuel to the Fire:
Who is participating in the market?
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Majority Characteristics of CVRP Consumers

CVRP-All
(EVConsumer Survey2014)

New-vehicle 
άƛƴǘŜƴŘŜǊǎέ

(CHTS2012)

CVRP-FCEV 
(Clean Vehicle 

Consumer Survey 2016)

40ς59 years old 55% 52% 59%
җ .ŀŎƘŜƭƻǊΩǎ
Postgraduate

82%
49%

66%
34%

83%
40%

Male 74% 49% 80%
White/Caucasian 63% 76% 50%
Detached homes 80% 75% 78%
Ϸрл нллƪκȅ 

household income
62% 58% 47%

Weighted CVRP data




