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CSE Electric Vehicle Activities
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EV Incentive Programs: Rebate Amounts
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How can consumer research help us grow

markets for electric vehicles?

1. 0Adding fueltothefiré Y dzy RSNBE Gl YR SE
enthusiastic adopters to target similar consumers

I Segment: atbattery vs. plugn hybrid EVs

I Characteristics, motivations, and trends
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barriers faced by consumers targeted based on policy

priorities
@ I Multi-unit dwellers
I Disadvantaged Communities

I Lowto-moderate income consumers
3. oExpand market frontiers Y dzy RSNR Ul YR
market to target consumers who can be induced to join
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Weighted EV Consumer Survey

(CVRP vehicles acquired Sep 2012 thru May 2015)

Survey sample

19,460

individuals responded to the survey**

*Through May 201 5, 150,287 new PEVs were adopted in Califomia, 75,748 PHEYs and 74,539 BEVs.
##Rasults have been weighted to be representative of the entire program with respect to county, vehide mode [T
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1 The Clean Vehicle Rebate Project

Summary Documentation of the Electric Vehicle
Consumer Survey, 2013-2015 Edition

California Environmental Protection Agency
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https://cleanvehiclerebate.org/eng/program-reports

Adding Fuel to the Fire: ]
Who Is participating in the market?
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Majority Characteristics of CVRP_Consumg

CVRRAI
(EVConsumeiSurvey2014)
40¢59 years old 55%
¥ . OKSft 2 NQ&%
Postgraduate 49%

Male 74%
White/Caucasian 63%
Detached homes 80%

bpn HANnlKE 0
household income 62%
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